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In order to transfer the project results and recommendations to the main stakeholders in the field of social economy in Romania, a working meeting was organized under the project with representatives from ten relevant ministries and the major social economy entities. During the meeting, the project team presented the analysis of the national context along with specific scenarios and recommendations for creating a social economy enabling framework in Romania. 
By benefiting of the technical assistance provided by the three social economy incubators under the project, four new social economy enterprises were set up, eighteen social economy entities were assisted and eight jobs were created in the following development regions: Centre, North-East South West Oltenia. 1,500 promotion materials were elaborated and published for social economy incubators. 
The issue no.4/2013 of the Social Economy journal was printed and disseminated and the issue no.5/2013 was translated and printed. 
There were organized five study tours for exchange of experience targeting 76 social economy/social inclusion professionals from Bucharest, Sfantu Gheorghe, Bacau and Craiova. The first three study tours were organized in Bucharest where three social enterprises were visited (Somaro, Concordia and Atelierul de Panza) while the last two study tours were organized in Arges county (Hercules Association and HAND-ROM Foundation). The objectives of the study tours were: promotion of the social economy concept,  presentation of success models in social economy, facilitation of partnerships building and facilitation of experience exchange among social economy/social inclusion specialists so they acquire abilities in the following areas: management, promotion and fundraising within social economy entities.
SEM Romania:

Targets 2013:

Recommendation report on Social Economy enabling framework 

Best practice guidelines for social economy  

Social economy support structures 

Media campaign at local level (radio and outdoor) 

Study tours for exchange of experience targeting SE professionals

